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HSE | Digital & Social Media Awareness Session 

An Introduction 

 
 

•What is social media?  

 

 

•What impact does it have on our work and what we are doing in 

this area? 

 

 

•Case studies  





•Digital Transformation – We are living through the 

Digital Age.  

 

•Mobile – People are getting their information on the go.  

 

•Breaking news - Did you know 45% of Irish people 

consume news on Facebook?  

 

•Social media – The single biggest ‘sign-poster’ to 

online content and a place to grow an engaged 

community of supporters.  

 

•Video – The fastest growing online medium.  

 

•Age Profile – The fastest growing digital users are the 

over 55s. 

HSE | Quick Facts 

Sample image 



HSE | Social Media in Ireland 

Facebook  Twitter  LinkedIn  Google+  Instagram  Pinterest  

% of Population on 

Social Network 
67% 25% 28% 27% 25% 16% 

Proportion of users 

that use the site 

network daily 

78% 31% 14% 23% 59% 13% 

Source Ipsos MRBI & Amarach Reseach October 2016 

Information 
being 

accessed 
anytime, 

anywhere, 
anyway 

Social Messaging (Dark Social) in 
Ireland 
 
•55% use Facebook Messenger  
•53% use Whatsapp 
•28% use Snapchat 



HSE | Why Social? 

The Reality of a Digital Minute 
 

2 

3 



HSE | Why Social? 

Why Social? 

1 

2 

No filter  

3 

Listen & observe 

Engage directly 

4 

5 

Challenge misinformation  

Openness & transparency & 

corporate reputation, 

credibility and trust  

Data  6 



HSE | HSE Digital & Social Summary 

HSE Digital & Social 

Summary  
 

•HSE.ie had over 10 million visits in 2016 

 

•68% organic traffic i.e. comes directly from Google searches and 

over 200,000 were from social channels  

 

•We have increased social traffic to hse.ie by 54% in 2016 

compared to 2015 

 
 

•Almost doubled Twitter activity in 2016 compared to 2015; this 

is yielding results 

 

 

Sample image 



HSE Digital & Social Summary  

HSE | HSE Digital & Social Summary 



HSE | Identify the right social media channels  

 

Identify the right social media channels  

Each social channel will have a different focus, audience, best practices, types of 

content that should be adhered to. 

 

Use our guidelines to ensure that your objectives align with the channel you’re utilising.  

  

Match up your objectives to the channels and develop content for these channels 

specifically.  







HSE | Our Followers 

Our Twitter Followers 
20.3 K Twitter followers 

Our REACH  

19 million followers within reach of 

our top 200 followers – giving 

@HSELive access to a wide range 

of demographics 

 

46% of 

@HSELive’s top 

50 followers are 

media 

organisations  

17% of the top 50 

followers are 

Government 

agencies 

16% of the top 50 

followers are 

celebrities 

4% of the top 50 

followers are in 

medical space 



Follow influencers 
  
@WHO – 3.57m followers  
@HSELive – 20,130 followers 
@roinnslainte – 9,800 followers 
@dghealthservice – 3,540 followers 
@FergalBowers – 14.9k followers 
@muirishouston – 3,608 followers 
@HSEImm – 144 followers  

 

Use hashtags 
 
#vaccineswork  
#HPV 
#armedforlife  
#fluvaccine 
  



HSE | Digital & Social Media Awareness Session 

Case Studies 



HSE | Case Study  

 

 

Whooping cough  
 

Aim: To increase awareness of importance of whooping cough vaccine 

with the intention of increasing vaccination numbers.  

 

Strategy: Daily tweets  

 

Week 1 Results: Tweets earned 11k+ impressions, 38 engagements 

& our Tweets have been retweeted 92 times.  

Top Performing Tweet 



HSE | Case Study  

 

Immunisation Week 
 

Aim: To increase awareness of 

importance of vaccination during 

World Immunisation Week  

 

Strategy: Daily Tweets, using 

trending hashtag 

  



Immunisation Week Results 

 

@HSELive  Results  

 

Tweets: 10 

Impressions: 30k+   

Engagements: 571  

Website clicks: 80 

 

 

 

Ireland overall 

 

Tweets: 399 

Unique Authors: 222 

Impressions: 863K+  

 

Review of #VaccinesWork 

 



HSE | Case Study  

 

HPV 
 

Aim: To convince parents of teenage daughters 

to consider the HPV vaccine as well as trying to 

reverse the negative publicity surrounding it.   

 

Strategy: Facebook & Twitter as core channels, 

using video with our key messages 

 



HSE | Case Study  

 

• Since launching the HPV campaign on Facebook our posts (see images below) were displayed 820,544 times and 

424,327 people were reached with the ads. 

• The posts were clicked 45,774 times.  

• The posts were shared 702 times and attracted 2,270 comments. 

• In total, there were 56,684 engagements on the posts, this includes, likes, comments, shares and reactions 

(reactions are the emojis people use on Facebook to express their sentiment).  

 

HPV Results | Facebook  



HSE | Case Study  

 
HPV Results | Facebook Moderation  

• Negative comments 

 

• Paused, took stock 

 

• Moderation schedule  

 



HSE | Case Study  

 

HPV Results | Facebook Video 

 

• We used video content after the campaign was live for a few weeks.  

• There were 1,178 Video Views with an average duration of 01 

minute 01 second.  The average length of time people watch a video 

for is 30 seconds so this is a good result. 

• In total, there were 3,008 engagements on the Video, this includes, 

likes, comments, shares and reactions (reaction are the emojis 

people use on Facebook to express their sentiment).  

  

 

 

 



HSE | Case Study  

 
HPV Results | Website Traffic Performance  

• The Facebook ads campaign 

went live on Monday August 

29th.  We had 23,738 visits to 

www.hpv.ie. This is a 241.85% 

(6,944) increase in traffic on 

the same period the previous 

year. 

• 12,659 people were new 

visitors to the site, which 

indicates that we are raising 

the awareness.  People spent 

almost 2 mins on the site.  

http://www.hpv.ie/


HSE | Why Social? 

Why Social? 
1 



HSE | Training 

 

 

Any Questions?  

 Email:  muiriosa.ryan@hse.ie  
 
  
  @muiriosaryan  
 

mailto:muiriosa.ryan@hse.ie

